CULTURE BUILDING & IMPACTFUL ROI-DRIVEN TRAININGS BY

S

7

s £ 2

R 8 =

’_v e -
P e

P / ""'




about us

Be.artsy equips organisations to turn
culture into a competitive edge through
learning programs that drive retention,
performance, inclusion, and revenue.

Our programs go beyond skill-building;
they shape behaviour, strengthen culture,
and align teams with the company’s
vision.
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the be.artsy impact
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leading clients
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global training expenience
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HOW & sells stories, not shoes

G UCCI1 sellsluxury, not bags

B A
RedBull

sells thrills, not drinks

LIKEWISE

Be.a isy

BUILDS LEADERS
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be.artsy
three
proprietary
approaches




the 5P approach

TO BUILD CULTURE
*
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BUILDING WORKPLACE JARGON FREE PRODUCT ROI-DRIVEN TRAINING FOR
COMPETENCIES TRAININGS MEASURABLE RESULTS
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purpose process

MINDSHIFT PROGRAMS IMPROVE EFFICIENCY
THAT ALIGN TEAMS WITH WITH LEARNING
COMPANY’S BUSINESS JOURNEYS
GOALS
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APPROACH

This is the starting This is where deeper This is where learning turns into
point, called the engagement begins, intentional action, known as the
Kickstarter Program. known as the Learning Journey Program. Its

Mind-Shift Program.

objective is to help participants
say, “l choose to act.”

Its objectiveis to
create an “Oh, | didn’t Participants start
know!” moment. thinking, “I must act.”
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communication design approach

SEVEN PILLARS ARE EMBEDDED INTO EVERY LEARNING EXPERIENCE - SO CONTENT DOESN'T FEEL
LIKE A MANDATE, BUT RATHER FEELS RELEVANT, ENGAGING, AND DRIVEN BY CURIOSITY.
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Be.artsy's .
content development uses the
7 Pillars of communication to

drive deeper understanding
and long-term impact.

. A Be.artsy Proprietary POSH/
\ Bias Training Campaign
\““ featured in Forbes India with
‘n'R Be.artsy’s founder, Shikha
Mittal, as a Trailblazer

«p7S NOT OK AY

'I'(l)l.\”l'.\\ \'!("{'{\l.
SPEAK (l)l' '”,
vHENEVER '

[\H AR \S,\',\I'l:f’\‘ll n

HAPPENS. 1 lvf'H
MOMENT, \1“
THAT TIME. 3

SHIKHA MITTAL, £ 0!

Forbes
o

SCAN TO READ
FORBES INDIA ARTICLE



be.artsy
learning
programs




Self-Development,
Life Skills &
Well-Being programs

CAMPUS TO CORPORATE

CRITICAL CONVERSATIONS

EFFECTIVE COMMUNICATION

EMOTIONAL INTELLIGENCE

FINANCIAL LITERACY | BE YOUR OWN LAKSHMI
MENTAL HEALTH AWARENESS

RESPECT AT WORK

STRESS MANAGEMENT & RESILIENCE

TIME MANAGEMENT & PRODUCTIVITY

Workplace Culture
& Performance
programs

COMPANY VISION & MISSION ALIGNMENT
CONFLICT RESOLUTION AT WORK
COMPETENCY BUILDING

INTERNAL COMMUNICATION
FORHR & L&D

SALES CAPABILITY BUILDING




Peaople
Management &
Leadership Skills
programs

INCLUSIVE LEADERSHIP
LEADERSHIP DEVELOPEMENT

MANAGERIAL SKILLS FOR NEW &
MID-LEVEL MANAGERS

WOMEN IN LEADERSHIP
WORKING ACROSS GENERATIONS

Diversity, Equity,
Inclusion &
Belonging (DEIB)
programs

CULTURAL SENSITIVITY
DIVERSITY, EQUITY & INCLUSION (DEl)
DISABILITY (PWD) INCLUSION

GENDER SENSITISATION_,

LGBTQ+ (PRIDE)
INCLUSION

UNCONSCIOUS
BIAS TRAINING




Workplace Safety, Stakeholder

Compliance & Awareness and
Ethics programs Engagements
POSH (PREVENTION OF SEXUAL programs

HARASSMENT) - LEGAL + BEHAVIOURAL
PSYCHOLOGICAL SAFETY AT WORK
ROAD SAFETY PROGRAMS
WHISTLEBLOWER AWARENESS

AUTISM AWARENESS
AIDS AWARENESS
FRAUD AWARENESS

FEMALE FOETICIDE
WORKPLACE ETHICS & VALUES AWARENESS

GOVERNMENT SCHEMES
AWARENESS

POWER THEFT
AWARENESS
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data that reflects
our promise

Participants consistently rate our trainers
between 3.8 and 4.8 out of 5. Our content and
delivery? Scoring 4.2 to 4.6 out of 5, every time.
Even the hesitant learners leave with
high-impact takeaways




We don't just tick compliance boxes, we
connect meaningfully with participants,
especially those on the shop floor.




the be.artsy
) We design learning journeys that leave
¢ leaders transformed, not just trained.



For culture building, leaming

and development programs and
other business inquiries, write
to Be.artsy’s Growth Manager.
ADARSH@BE-ARTSY.COM
SCAN FOR OUR
WEBSITE
Be.artsy
AWARENESS
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